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Why LinkedIn



Networking
• 1B+ users worldwide.
• 67 M+ Company pages

Job seeking / recruiting
• 55 job applications submitted every second to LinkedIn.
• 3 people hired every minute from LinkedIn.
• 70% of talent professionals say that virtual recruiting will be the new standard. 
• 95% of Fortune 500 use LinkedIn Talent Solutions for recruiting.

Thought leadership
This doesn’t mean you need to be an expert!
• Showcase your interest & involvement in a subject/domain by sharing content 
• Demonstrate confidence and credibility

LinkedIn by the numbers



LinkedIn is a 

professional & social 
networking tool



WHY SHOULD YOU BE ON LINKEDIN?

• Own your story

• Build meaningful connections

• Use LinkedIn as a research tool



Your Brand on LinkedIn



 Keywords – 40x 
Connections

Human Algorithms

21x on Profiles with Images 
& Headline 

Build a Discoverable & Focused Profile



What Makes You, YOU?

Strengths

Communication 
Style

Values

Interests

What do you believe in?

What is important to you?

What are you interested in 
learning about? 

What impact do you want to 
have?

How do you interact with the 
world? 

What are you good 
at?

What are you        
known for?

How do you express yourself?



Profile
Activity*

Connections
Following

Groups

Your Brand
+

=
*Activity:

   Posts

   Comments

   Reactions

   Reposts

   Sends

Your brand on LinkedIn



Key Profile Components



Background Banner
Supportive of your brand and interesting

Profile 
Photo
Clear, shows 
YOU, 
well-lit,centered
, industry 
appropriate

Open to Work

Select Share w/ all 
LinkedIn members 
to use photo 
frame

Select Share w/ 
recruiters only for 
no photo frame

Name 
Pronunciation & 
Pronouns

Headline
Descriptive, clear, 
concise & targeted

UC Berkeley 
School of 
Information
Your network is here!

Contact Information
Email, website, github, etc.



● TA in Statistics

● UX Design Student 

● Cybersecurity Cloud Architect

● ML + Data Eng Student @ UC Berkeley 

● PM Student @ UC Berkeley

● Data Science Graduate Student @ UC Berkeley

● Software Engineer, Costco

Craft a memorable headline with keywords



Impact Statement
● Creating accessible + impactful ux design solutions for AI

List Style (skills, strengths, or domains) 
● Cybersecurity Leader I Biotech + Healthcare

Career Changer 

● Product Manager leveraging engineering + data science background

Job Title
● Data Scientist @ Stripe

Job Title: Helping X do Y (value proposition)
● UX Researcher: helping SAAS companies understand user needs + business 

opportunities

Headline styles



● Who you are as a professional and a person

● Why you do this work

● Tell your story, connect the dots

● Include key skills/areas of expertise, tech skills and certifications

● Use relevant keywords

About section: engage your audience!



Background - title, areas of expertise industries of experience

Strengths - Problems you solve and value you bring-what and why you do it

Direction- Show where you are going and what is a great fit for you.

Additional ways to add keywords

Areas of Expertise/Specialities

Technical Skills

Certifications

Professional Summary Framework



I am building skills in / focusing on…..(the what)

I really like / I’m interested in / I value …..(the how - talk about your 
strengths, values, or communication style)

For / impacting….(the audience - tell a bit about your interests)

And this means….(the change or difference you are making / can make)

(ASK) Reach out if you are looking for help with / if your company values / I’d 
love to chat if you are interested in having X impact….(ask a question!)

Skills include: (this is a great way to list keywords)

Your “about” = your brand story



Keywords: search words people use to find YOU

• Know your “keywords” – use job postings and other LI 

profiles as a guide.

• Be honest and accurate, don’t “stuff” your profile with 

buzzwords. 

• Write your profile for REAL PEOPLE, not search engines. 

• Balance ‘professional’ while showing ‘personality’! 

• Use whitespace to make it easy to skim

Use keywords + make it skimmable





Find Keywords with Jobscan

• Scan your resume in Jobscan with the content of 2-3 
positions -only responsibilities and qualifications

• Click on PowerEdit to get a complete list of keywords 
and frequency

• Use you industry knowledge to evaluate levels of 
importance

* Request a Jobscan account at https://www.ischool.berkeley.edu/careers/students/jobscan



Find Keywords with Jobscan

Consider 
frequency

What’s important 
in your field? 



Sample about section



Sample about section



Sample about section



Featured Section

Showcase your work visually - a mini portfolio that goes beyond resume! 
Can include:

❑ recent LI posts  ❑ Articles  ❑ External media ❑ Documents ❑ External URL’s



● Content needs to appeal to people and algorithms! 
● Show your value and accomplishments. Only first 2 lines of text show unless 

See More is clicked. 
● Include resume content or 1-3 sentences describing keywords and impac

- High level overview of role, scope and impact
- Key projects, outcomes, impact and metrics as appropriate
- Show transferability to your intended direction

Experience



Experience section: add skills!



Experience section: add Media



Education



Skills



● Adds depth to your profile
● Showcases key skills/experience
● Add weight with keywords

Courses + Projects



Media Increases Time on 
Profile 21%

● Featured
● Experience
● Education
● Volunteer

Power of media



Show More of Who You Are 

● Relevant 
● Recent or Ongoing
● Use org logos

Licenses & Certifications ~ Honors & Awards ~ Volunteering
Publications ~ Organizations

This Not this!



Getting Found Hacks
Connections + Groups = NETWORK



Your Network 
Makes a HUGE 
Difference!

Getting Found Hack



*Career 
Masterclass-Jerem

y Schifeling



Build your I School network



• Connect with alumni

• Join alumni groups
• Best networking   

opportunities

Grow with alumni groups



● Connect with leaders 

● Industry news updates

● Job opportunities

● Gain visibility by being 

2nd degree 

Search by skill/role
or 

colleagues

Networking hacks- Groups!



View From LinkedIn Recruiter 







*Career Masterclass-Jeremy Schifeling



*Career 
Masterclass

-Jeremy Schifeling



Provide external 
credibility

Seen fully in 
Recruiter

- Quality 
Matters

- Who

- Keywords 

*Career Masterclass-Jeremy Schifeling



Researching & Job Searching 



● Connect with people you know and trust
● Follow people you want to hear from but don’t know personally (“Top 

Voices”)
● Follow companies & their leaders
● Follow hashtags
● Comment, react, and share posts

Research: your feed



Research: company pages



Research: company pages



Job searching: referrals



Job searching: referrals



● Optimize your profile toward your target job

● Max out the Skills section with relevant skills (up to 100!)

● Turn on Open to Work settings for recruiters only; update your 

work preferences

● Search your network for referrals (2nd degree connections!)

Job searching: key takeaways



Privacy on LinkedIn



Use this to 
edit URL 

Use this section to 
choose what 
parts of your 
Profile are visible 

Profile settings + privacy



Settings + privacy



Settings



Thank you!

Feedback survey: https://forms.gle/qmnGAwCCvF4NKCeL9  

https://forms.gle/qmnGAwCCvF4NKCeL9


Career Advising Appointments
www.ischool.berkeley.edu/careers/students/advising

LinkedIn Profile/Resume/Cover Letter Reviews
www.ischool.berkeley.edu/careers/students/resumereview

http://www.ischool.berkeley.edu/careers/students/advising
http://www.ischool.berkeley.edu/careers/students/resumereview

